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Abstract

The purposes of this research were to investigate the relationship between the information
exposures and the attitudes toward KASIKORNBANK Public Company Limited, to compare the
uses of bank services and the attitudes toward KASIKORNBANK Public Company Limited, to
compare the uses of bank services and the customers’ satisfaction toward KASIKORNBANK
Public Company Limited, and to examine the relationship between the attitudes and the

customers’ satisfaction toward KASIKORNBANK Public Company Limited. This research was a
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quantitative research in Survey Research form.
The population of this research was 400 bank
accounts of KASIKORNBANK Public Company
Limited who also lived in Chonburi, and the
questionnaire were used for data collection.
The results revealed that the information
exposures related to the attitudes toward
KASIKORNBANK Public Company Limited in
term of staffs, which was statistically
significant at 0.05/0.01 levels. The customers
who used the bank services in difference ways
had the difference attitudes toward KA-
SIKORNBANK Public Company Limited. Also,
the customers who used the bank services
in difference ways, the satisfactions of them
toward KASIKORNBANK Public Company
Limited were different. Moreover, the
attitudes related to the customers’ satisfac-
tion toward KASIKORNBANK Public Company
Limited.

Keyword: Attitude, Customer’ satisfaction,
KASIKORNBANK, Chonburi.
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