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Abstract

The purpose of this article is to explain the communication in Club Friday Program
through Technology Determinism Theory. Applying the true story which is broadcasted explains
the media characteristics determining the program and relationship between communicators.
In conclusion, the characteristic of the radio as hot media and its bias of communication
determine content and patterns of relationship control in Club Friday Program. The harmony

of medium and message in the program leads it to be a popular program through 10 years.
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